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1. Growing public concern about the role of artificial intelligence in daily life, 42 6,
202501 R Al A,
https://www.pewresearch.org/short-reads/2023/08/28/growing-public-concern-a
bout-the-role-of-artificial-intelligence-in-daily-life/

2. How the US Public and Al Experts View Artificial Intelligence | Pew Research
Center, 43 6, 20250 XAl A,

https://www.pewresearch.org/internet/2025/04/03/how-the-us-public-and-ai-ex

perts-view-artificial-intelligence/
3. Alrisks, opportunities, regulation: Views of US public and Al experts | Pew

Research Center, 48 6, 202501 24 Al A,
https://www.pewresearch.org/2025/04/03/views-of-risks-opportunities-and-reg
ulation-of-ai/

4. Americans See Lots of Reasons to Worry About Al, Pew Survey Finds - CNET, 4&
6, 202501 Al A,
https://www.cnet.com/tech/services-and-software/americans-see-lots-of-reason
s-to-worry-about-ai-pew-survey-finds/

5. Research Roundup: Consumer Perceptions of Artificial Intelligence | TEAM LEWIS,
4E 6,20250 HAIA,
https://www.teamlewis.com/magazine/consumer-perceptions-of-artificial-intellig
ence/

6. Where Americans stand on Al | Ipsos, 42 6, 20250 24 Al A,

https://www.ipsos.com/en-us/where-americans-stand-ai
7. Consumer Perspective of Artificial Intelligence, 42 6, 20250 4 Al A,

https://keypointintelligence.com/keypoint-blogs/consumer-perspective-of-artifici
al-intelligence

8. Consumers Know More About Al Than Business Leaders Think, 4& 6, 20250|
HAIA,
https://www.bcg.com/publications/2024/consumers-know-more-about-ai-than-b
usinesses-think

9. Consumer Adoption of Al Report - Attest, 43 6, 20250 H Al A,

https://www.askattest.com/wp-content/uploads/2025/02/Consumer-Adoption-of

-Al-Report-2025_digital.pdf
10. 2025 Consumer Adoption of Al Report | Attest, 4& 6, 20250 4 Al A,
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https://www.askattest.com/blog/uncategorized/2025-consumer-adoption-of-ai-r
eport

131 Al Statistics and Trends for 2025 - National University, 4& 6, 20250{ 2 Al A,
https://www.nu.edu/blog/ai-statistics-trends/

Al trends: How Americans use Al by generation - SurveyMonkey, 4& 6, 20250

M Al A, https://www.surveymonkey.com/curiosity/ai-trends-by-generations/
Understanding Generational Differences in the Age of Al - AEM, 4& 6, 20250l
HAIA,
https://www.aem.org/news/understanding-generational-differences-in-the-age-
of-ai

Millennials Lead in Al Comfort and Trust, While Gen Z Emerges as Key Audience
for Al-Driven P&C Insurance Solutions, Insurity Survey Finds, 4& 6, 20250|
HAIA,
https://insurity.com/press-release/millennials-lead-ai-comfort-and-trust-while-ge
n-z-emerges-key-audience-ai-driven-pc

Hesitant & Hopeful: How Different Generations View Artificial Intelligence - Barna
Group, 42 6, 202501 %4 Al A, https://www.barna.com/research/generations-ai/
FGS Global Radar Report Reveals Generational Divide in Attitudes Towards
Impact of Al, 43 6, 202501 X Al A,
https://fgsglobal.com/insights/news/fgs-global-radar-report-reveals-generational
-divide-in-attitudes-towards-impact-of-ai

Talkin' '‘Bout My Generation: Three Surprising Takeaways From Our Al Poll, 4Z 6,
20250 2 Al A, https://www.dickinson.edu/news/article/5816/

The Ipsos Al Monitor 2024: Changing attitudes and feelings about Al and the
future it will bring, 4& 6, 202501 & Al A,
https://www.ipsos.com/en/ipsos-ai-monitor-2024-changing-attitudes-and-feelin
gs-about-ai-and-future-it-will-bring

Opinions about Al vary depending on countries' level of economic development -
lpsos, 42 6, 202501 H Al A,
https://www.ipsos.com/en/global-opinions-about-ai-january-2022

GenAl attitudes: A world of differences - Kantar, 42 6, 20250 2 Al A,
https://www.kantar.com/north-america/inspiration/consumer/genai-attitudes-a-w
orld-of-differences

Americans Express Real Concerns About Artificial Intelligence - Gallup News, 4&
6, 202501 H Al A,
https://news.gallup.com/poll/648953/americans-express-real-concerns-artificial-i

ntelligence.aspx
Artificial Intelligence - Gallup.com, 4& 6, 20250 24 Al A,

https://www.qgallup.com/topic/artificial-intelligence.aspx

Al in Smart Homes: Security, Efficiency & Automation - Gearbrain, 4& 6, 20250l
M AlA,
https://www.gearbrain.com/ai-smart-home-automation-devices-2671168897.ntml

This Is the Smart Home Tech I'm Most Excited About in 2025 (and Beyond) -
CNET, 4& 6, 202501 2 Al A,
https://www.cnet.com/news/this-is-the-smart-home-tech-im-most-excited-abo
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ut-in2025-and-beyond/

Rating 30 Smart Home Devices, BEST and WORST! - YouTube, 4& 6, 20250i|
HAIA,
https://www.youtube.com/watch?v=vdvysH4dTbc&pp=0gcJCfcAhR29_xXO
Consumers make their homes smarter, with a focus on security - Deloitte, 4& 6,
202501 SH Al A,
https://www?2.deloitte.com/us/en/insights/industry/telecommunications/connectivi
ty-mobile-trends-survey/2023/smart-home-industry-adoption-trend.html

Al on smartphones - what features do consumers value most? - YouGov
Business, 48 6, 202501 24 Al A,
https://business.yougov.com/content/50614-ai-on-smartphones-what-features-d
o-consumers-value-most

Consumers Upgrading Mobile Devices Faster as Signs of Al Adoption Emerge, 42
6, 202501 H Al A,
https://www.businesswire.com/news/home/2025030377876%/en/Consumers-Upg
rading-Mobile-Devices-Faster-as-Signs-of-Al-Adoption-Emerge

Research: Are Consumers Ready for the Al-Embedded Smartphone? | AMDOCS,
4 6,20250 HAIA,
https://www.amdocs.com/insights/blog/research-are-consumers-ready-ai-embe
dded-smartphone

Apple, Samsung Users Unimpressed by Al on Their Phones: Survey - Tech News
World, 42 6, 202501 X Al 2,
https://www.technewsworld.com/story/apple-samsung-users-unimpressed-by-ai
-on-their-phones-survey-179509.html

73% of iPhone Owners Say 'No Thanks' to Apple Intelligence: New Data Echoes
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